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HIGHLIGHTS

People who believe in reincarnation also tend to purchase sustainable and fair trade
products.

ABSTRACT

As societal and environmental injustices are increasingly prevalent, expectations for
organizations to implement sustainable practices, such as Fair Trade, have grown.
Previous research has demonstrated that Fair Trade consumers have the emotional
attribute of compassion and the educational trait of desire for sustainability awareness.
This paper builds on prior research by introducing consumers’ spiritual attributes of
past life belief (PLB) and positing the effect of PLB on Fair Trade consumption (FTC).
The article is novel as it is the first to introduce and link the spiritual attribute of PLB
to FTC while addressing racism, religious discrimination, sexism, classism, societal
and environmental stewardship, and nationalism. The sample size for this study is
one hundred fourteen, N=114. Results were analyzed through hierarchical multiple
regression. It was found that PLB is positively related to FTC.
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tured as foundations in the theoretical framework. Belief
in past lives is growing at approximately 30% of the U.S.
population (Pew Research Center, 2021 and Kain, 2021)

er individuals who hold PLB are likely to engage in FTC.
The purpose of this paper is neither to prove/disprove the
concept of reincarnation nor to analyze the reasons that
cause individuals to accept this spiritual belief over other
spiritual beliefs. While these topics are important, they
are outside the scope of this paper.

This paper highlights literature which suggests that
the attributes of individuals who hold PLB are compati-
ble with those who consume Fair Trade products. Social
Identity Theory and Self-Categorization Theory are fea-
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and over 20% of the European and South American popu-
lations (Moraes et al., 2021).

PLB Defined

In this article, PLB is defined as an individual’s belief
that they have in the past and will in the future be born
into different races, ethnicities, religions, genders, na-
tionalities, and social classes in order to learn and evolve.
This definition was derived from past life regression and
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life-between-lives regression literature (Weiss, 1988;
1992; 1997; 2000; 2004; Newton, 1994; 2000).

Past life regression is a method that places subjects
into a state of deep relaxation and enhanced focus to
access memories that some individuals believe are from
their past lives. Brian L. Weiss conducted hundreds of
past life regressions (Weiss, 1988; 1992; 1997; 2000;
2004). For example, the past life regressions of one of his
female patients revealed memories which she believes
are from her past lives as a Parisian boy, a Native Ameri-
can woman, a Moroccan boy, an ancient Egyptian female,
and a German male soldier (Weiss, 1988). Weiss (1988)
states, “we change race, sex, religion, physical health or
impairment, and nationality during our incarnations be-
cause we have to learn from all sides. We are rich and
poor, powerful and weak, privileged and deprived. We
learn by experiencing everything” (p. 220).

Michael Newton also conducted hundreds of life-
between-lives regressions (Newton, 1994; 2000). His
work helped found the Michael Newton Institute (MNI),
which recorded more than 55,000 life-between-lives
cases in over 40 countries (MNI, 2023). Newton (1994)
states, “the essential purpose of reincarnation is self-im-
provement” (p. 41-42), and “souls do have the freedom to
choose when, where, and whom they want to be in their
physical lives” (p. 203). He documented cases where his
patients believed remembering their between-lives inter-
mission periods. For example, his subjects believed that
in this intermission period, they would reflect on their
prior lives before choosing to reincarnate into the next
life (Newton, 1994; 2000). Newton (1994) states that
“souls are not inclined toward life selections based on
ethnicity or nationalism. These products of human sepa-
ratism are taught in childhood” (p.218) and “by surviving
different challenges, our soul identity is strengthened” (p.
230). He advises that the life between life “movement is
designed to help human beings mentally become whole
by connecting with the essence of Oneness in the life be-
tween lives” (MNI, 2023).

Social Identity Theory, Self-Categorization
Theory, and Linkage to PLB

According to Bhattacharya et al. (2009), Social Iden-
tity Theory (SIT) “describes how individuals categorize
themselves as members of social groups or organiza-
tions” (p. 264). For instance, “identification represents
a sense of oneness between an individual’s self-concept
and their concept of the group or organization with which
they consider themselves a member. This overlap of val-
ues can be heard anecdotally when references to ‘I’ be-
come references to ‘we’” (p. 264). Hornsey (2008) elabo-
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rates further on SIT stating, “Tajfel and Turner [among the
theory’s founders] argued that [as individuals strive] for
a positive social identity, group members are motivated
to think and act in ways that achieve or maintain a posi-
tive distinctiveness between one’s group [i.e., ingroup or
intragroup] and relevant outgroups [i.e., intergroup]” (p.
207). Concerning Self-Categorization Theory (SCT), Horn-
sey (2008) states that “Turner and colleagues nominate
three levels of self-categorization that are important to
the self-concept: the superordinate category of the self
as a human being (or human identity), the intermediate
level of the self as a member of a social ingroup as defined
against other groups of humans (social identity), and the
subordinate level of personal self-categorizations based
on interpersonal comparisons (personal identity)” (p.
208). Per Bohm et al. (2020), “cooperation with outsiders
[i.e., intergroup members] is often impaired by prejudice,
discrimination, and spite” (p. 947). Moreover, “intergroup
conflict affects the perceptions (e.g., stereotyping, prej-
udice), emotions (e.g., fear, hate), and behaviors (e.g.,
discrimination, aggression) of the individual involved”
(Bohm et al., 2020, p. 950).

A great deal of SIT and SCT literature has focused on
negative intergroup dynamics (e.g., hostilities and prej-
udice). For example, according to Bohm et al. (2020),
“there has been a steady increase in the number of re-
search articles focusing on topics related to intergroup
conflict in leading social psychology journals over the last
25 years” (p. 948). One can argue that this is due in part
to ongoing societal injustices, including but not limited
to sexism (Russo et al., 2011), racism (Matsudaet et al.,
2020), and religious discrimination (Scheitle & Ecklund,
2020). Scholars have also analyzed positive intergroup
attitudes and dynamics, e.g. (Crisp et al., 2009, Dovidio
et al.,, 2011, Mazziotta et al., 2011). In addition, Bohm et
al. (2020) highlight ways “to de-bias intergroup relations”
(p. 947).

In theory, PLB holders are expected to engage in
positive intergroup relations. Since PLB holders believe
that they may reincarnate into people of different social
groups (i.e., different races, religions, social classes, gen-
ders, and nationalities) in a future life on earth, they may
be less likely to hold hostility and prejudice towards these
groups. In addition, they might be more likely to support
societal and environmental stewardship, as they expect
to occupy the earth again in another lifetime. Therefore,
they would likely purchase Fair Trade products, as those
products support the livelihoods of various social groups
and the environment. In theory, individuals who hold PLB
are also likely to pursue positive intragroup relations.
Bohm et al. (2020) advise that SIT “proposes a direct link
between a positive social identity and self-esteem...indi-
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viduals can follow different strategies to achieve positive
distinctiveness” (p. 952). SIT supports the notion that
membership alone fosters self-esteem. In theory, PLB
holders might also acquire self-esteem by taking actions
that align with one of their ingroup identities, e.g., be-
ing part of a PLB group. For example, sharing news with
their PLB peers about Fair Trade product purchases may
be used to encourage other intragroup members to fol-
low their lead and become engaged in causes that sup-
port societal and environmental stewardship. This paper
contributes to the literature on SIT and SCT positive in-
tragroup and intergroup dynamics’ literature by inferring
and discussing how positive group relations may be ap-
plied to societal and environmental stewardship through
the spiritual lens of PLB.

In addition, it is important to note that some scholars
have used SIT and SCT to develop a higher-level global
social identity construct, e.g., global human identification
(Reese & Kohlmann, 2015). For example, invoking Social
Identity Theory, Reese and Kohlmann (2015) conduct-
ed initial empirical research with a small sample (n=68)
and discovered that “participants who identified strongly
with all humanity would rather choose a Fair Trade prod-
uct alternative over a conventional one, compared with
low identifiers” (p. 98). Conducting a logistic regression
analysis, the authors found that global identification was
mildly and positively related to Fair Trade consumption.
This relationship accounted for approximately 8% of co-
variance.

The global identification construct is gaining popular-
ity in psychological discussions as it entails harmonious
intergroup dealings and concern for all humans (Reese &
Kohlmann, 2015). Forexample, “recent research findings in
the tradition of social identity theory (SIT; Tajfel & Turner,
1979) suggest that identification with the largest human
social group relates to a variety of desirable outcomes,
such as concern for global human rights, humanitarian
needs, or contributions for humanitarian relief (McFar-
land, Webb & Brown, 2012), intergroup helping and inter-
group empathy (Reysen & Katzarska-Miller, 2013) as well
as cross-national cooperation (Buchan, Brewer, Grimalda,
Wilson, Fatas, & Foddy, 2011). Based on these findings,
[Reese & Kohlmann (2015)] argue that global identifi-
cation may also relate to consumer choices” (Reese &
Kohlmann, 2015, p. 98). In addition, “a growing body of
research suggests that identification with the world com-
munity is a meaningful psychological construct. McFar-
land (2010; McFarland et al., 2012) developed a measure
of ‘identification with all humanity’ as a deep and posi-
tive concern for all humanity—a ‘belief that all humanity
is “family”” (McFarland, 2010; p. 1760, as cited in Reese
& Kohlmann, 2015, p. 99). Furthermore, Buchan et al.
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(2011) conducted a multinational study and found “that
an inclusive social identification with the world commu-
nity is a meaningful psychological construct that plays a
role in motivating cooperation that transcends parochial
interests” (Buchan et al., 2011, p. 821). According to Bu-
chanetal. (2011), “global social identity is associated with
a desire to maximize collective outcomes and motivates
individuals to contribute to collective goods regardless
of whether they expect a return on their investment” (p.
826). Moreover, Reysen & Katzarska-Miller (2013) exam-
ined “the antecedents and outcomes of identifying with a
superordinate identity—global citizen” (p. 858) and found
“the pathways to identification with global citizens, and
the prosocial outcomes to feeling connected to the su-
perordinate global category” (Reysen & Katzarska-Miller,
p. 866). According to Reysen & Katzarska-Miller (2013),
“global citizenship [identity] predicts prosocial values of
intergroup empathy, valuing diversity, social justice, en-
vironmental sustainability, intergroup helping, and a felt
responsibility to act for the betterment of the world” (p.
869). Hence, the empirical studies of Buchan et al. (2011),
Reysen & Katzarska-Miller (2013), and Reese & Kohlmann
(2015) support the notion that some individuals can and
do identify as members of the largest human social group.
The literature supports this paper’s assumption that PLB
is related to global social identity.

SIT and the superordinate category of the SCT, i.e.,
identifying oneself as a member of the human family, is
compatible to the PLB construct, as it is defined as an in-
dividual’s belief that they have in the past and will in the
future be born into different races, ethnicities, religions,
genders, nationalities, and social classes in order to learn
and evolve. Therefore, per the PLB definition, in theory,
individuals are expected to also view themselves as part
of the human family, as the PLB construct infers a sense of
oneness or interconnectedness towards others.

Because societal and environmental injustices, due
in part to racism, sexism, religious discrimination, clas-
sism, and nationalism, are increasingly prevalent (Matsu-
daet et al., 2020; Cosgel, 2020; Liu et al., 2004; Russo et
al.,, 2011; Amadi, 2020), this paper incorporates SIT and
SCT to address these issues through the lens of PLB. Re-
gardless of continued attempts to eliminate racism, it
prevails globally, leading to severe negative implications
on mental health, education systems, economic develop-
ment, and societal relations (Matsudaet et al., 2020). Per-
secution based on religion includes the genocides of the
twentieth century and ongoing global attacks on minori-
ties (Cosgel, 2020). Discrimination thrives under populist
regimes, which acquire political support by dividing their
populations into segments based on race, nationality,
and religion while marginalizing immigrant communities
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(Cosgel, 2020). Upward classism is discrimination toward
people belonging to a higher social class, while down-
ward classism is oppression towards people belonging
to a lower social class (Liu et al., 2004). Lateral classism
is manipulative behavior that keeps individuals within a
social class (Liu et al.,, 2004). Sexism is discrimination
towards individuals based on gender (Russo et al., 2011).
Nationalism and protectionism are on the rise in America
and Europe, which will increase discriminatory practices
and decrease policies that promote inclusiveness (Amadi,
2020).

Hundreds of past life regressions (Weiss, 1988; 1992;
1997; 2000; 2004) and life between lives regressions
(Newton, 1994; 2000) found that participants believed
that they reincarnated in different races, ethnicities, gen-
ders, religions, social classes and nationalities to learn
and evolve. Therefore, it is theorized that individuals who
hold PLB can view themselves in someone else’s shoes
(i.e., the individual can imagine themselves as a person
of a different race, ethnicity, gender, religion, social class,
and nationality). Hence, PLB holders are likely to share a
sense of oneness or interconnectedness with others and
be able to empathize with them because of these beliefs,
which is consistent with the tenets of SIT and SCT.

Fair Trade and the Possible PLB Connection

There is increasing awareness and expectations for
firms and organizations to embrace sustainable practic-
es and implement Corporate Social Responsibility (CSR)
policies (Matten, Crane, & Chapple, 2003; Bhattacharya
& Sen, 2004; Castaldo, Perrini, Misani, & Tencati, 2009;
Harwood, Humby, & Harwood, 2011; Wicks, Keevil, & Par-
mar, 2012; and Craig & Allen, 2013). For example, Wicks
et al. (2012) found that a growing number of customers
believe that organizations should be mindful of the eco-
logical consequences of their operations and develop en-
vironmentally sustainable business practices. In addition,
McWilliams & Siegel (2001) define CSR as the “actions
that appear to further some social good, beyond the in-
terests of the firm and that which is required by law” (p.
117).

Fair Trade is a form of sustainable business which
encourages entrepreneurial endeavors among commu-
nities in developing countries (Blowfield & Dolan, 2010).
Fair Trade is defined as “an approach to business and to
development based on dialogue, transparency, and re-
spect that seeks to create greater equity in the interna-
tional trading system. Fair Trade businesses partner with
farmers and craftspeople in developing countries who
are socially and economically marginalized in finding
markets and customers for their goods” (FTF, 2023). Fair
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Trade products include many commodities such as food,
clothing, personal care, accessories, and home furnish-
ing. Fair Trade organizations adhere to the following ten
principles, which are approved by the World Fair Trade
Organization (WFTO): “1) creating opportunities for eco-
nomically disadvantaged producers, 2) transparency/ac-
countability, 3) fair trading practices, 4) fair payment, 5)
ensuring no child labor or forced labor, 6) commitment to
non-discrimination, gender equity and freedom of associ-
ation, 7) ensuring good working conditions, 8) providing
capacity building, 9) promoting Fair Trade, and 10) respect
for the environment” (WFTO, 2023).

Fair Trade products are often priced higher than con-
ventional alternatives due to the inclusion of a Fair Trade
premium cost, which is used to support programs that
adhere to the above-referenced 10 WFTO categories. Ac-
cording to Doherty et al. (2013), “Fair Trade products in
the mainstream are suggested to provide the opportunity
for ethical/political consumers to exercise economic vot-
ing” (p. 177). Moreover, according to Witkowski (2005),
“Fair Trade applies moral criteria to consumers’ deci-
sions” (p. 25). Therefore, Fair Trade consumers know they
spend more money to purchase an ethical product which
supports society and the environment.

Thus, the literature indicates that as an expectation
for firms and groups to act sustainably grows, Fair Trade
offers a path for customers to buy merchandise that pos-
itively impacts society and the environment. In addition,
the sustainable manufacturing, merchandise lifecycles,
and supply chains of Fair Trade goods may offer an op-
portunity for the empowerment of marginalized commu-
nities when these groups utilize their talents and artistry
to create products that appeal to the characteristics of
unique target markets (FTF, 2023).

Prior research suggests that Fair Trade shoppers
have the emotional attribute of compassion for them-
selves, others, and the environment (COOE) (Musa & Go-
palakrishna, 2022). The literature also suggests that Fair
Trade consumers have the educational trait of desire for
sustainability awareness (DSA) (Musa & Gopalakrishna,
2022). Benevolence and universalism are also qualities
held by consumers of Fair Trade (Doran, 2009). This paper
is novel as it dives deeper into consumers’ traits by in-
troducing and analyzing the spiritual attribute of PLB and
positing that PLB is positively related to FTC.

Due to their unique manufacturing processes, Fair
Trade products are advertised to highlight their posi-
tive societal and environmental impacts (Davenport &
Low, 2012). Fair Trade ads typically include photos of the
worker who manufactured the product and a summary
of their background (Musa & Gopalakrisha, 2022). This
is important to note because as a PLB consumer reviews
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the Fair Trade worker’s photos and reads about the lives
of these individuals from different races, ethnicities, reli-
gions, genders, nationalities, and social classes, the PLB
consumer may feel inclined to purchase the Fair Trade
product, which supports that worker and the environ-
ment. Because the PLB consumer believes that they have
in the past and will in the future be born into different
races, ethnicities, religions, genders, nationalities, and
social classes, they may be able to easily identify with the
worker depicted in the ad. See Figure 1 for examples of
Fair Trade ads (Novica, 2023). For instance, it is likely
that the PLB consumer may experience a sense of oneness
with the worker rather than a sense of separation from
the worker, as the typical societal barriers of racism, re-
ligious discrimination, sexism, classism, and nationalism
are likely less relevant to the PLB consumer (Weiss, 1988;
1992;1997; 2000; 2004; Newton, 1994; 2000; Bhattacha-
rya et al., 2009; Reese & Kohlmann, 2015).

The literature supports the assumption that individ-
uals who hold the spiritual attribute of PLB are expected
to have not only an awareness of interconnectedness to-
wards others but also an interest in supporting society
and the environment. Therefore, they are likely to seek
out and consume Fair Trade products, as these products
promote societal and environmental stewardship.

Photo of Fair Trade Worker

Photo of Fair Trade Product Excerpt of Fair Trade Worker’s Life Story

Fernando Cano - Peru
“I'was born in 1973 in the district of Macate in
Ancash. My parents were engaged in
agriculture. | consider myself a very creative
man, and very enterprising. One of my dreams
is to continue growing as a textile artist, to be
recognized not only locally but at the
international level, and to give a better quality
of life to my family.”

Khun Boom - Thailand
"I have a passion for life, art and jewelry. | was
born in 1979 and grew up in Chiang Mai. Being
born into the varied and abundant culture of
Chiang Mai, | was exposed to the world of
traditional art and the customs from China and
Southeast Asia. | am so proud to be Thai, and |
hope to share some of that pride with you.”

Ila Suleyman - Ghana

“I was born into a family of artists who have
carved and crafted wood and leather products
for several family generations. My favorite thing
about my art is the way people react to it. | also
work with other artisans who create handmade
- | jewelry in order to highlight the positive impact
| it has in our lives when people support

artisans.”

Rituu Agarwal - India
“I' was born in Jaipur, popularly known as the
Pink City. | am greatly influenced by the ancient
designs and | bring them to my work. | have also
dedicated some of my time to an NGO in
Rajasthan that works with school children and
provides medical facilities to elderly people. The
NGO is connected with a school where we
provide education, books, uniforms and other
necessities to the school children.”

Figure 1: Example of Fair Trade Worker Ads All photos and
quoted text in Figure 1 are from Novica.com-May 2023
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Table 1. Sample Demographics

Characteristic N=114 %
Income
<$30,000 17 14.9%
$30,001 to $60,000 23 20.2%
$60,001 to $90,000 39 34.2%
$90,001 to $120,000 24 21.1%
> $120,001 1 9.6%
Political Ideology
Conservative 15 13.2%
Somewhat Conservative 22 19.3%
Independent 39 34.2%
Somewhat Liberal 25 21.9%
Liberal 13 11.4%
Age
Between 18 to 29 years 10 8.8%
Between 30 to 44 years 21 18.4%
Between 45 to 54 years 51 44.7%
Between 55 to 64 years 24 21.1%
65 years and greater 8 7.0%
Education
High School diploma or GED / 6.1%
Associates Degree 21 18.4%
Bachelor's Degree 52 45.6%
Master's Degree 20 17.5%
Doctoral Degree 14 12.3%

H1 - Past Life Belief (PLB) positively relates to Fair Trade
consumption (FTC).

METHOD
Participants

For this study, an online survey was shared with
546 members of a Fair Trade organization’s social media
group. One hundred fourteen members completed the
online survey, which yielded a response rate of 21%. This
response rate is comparable to the recommendations of
(Malhotra & Grover, 1998). Table 1 displays the sample
characteristics. Data was collected through an online
Qualtrics survey. The population was instructed that the
survey was voluntary, contained six questions, and would
take approximately 5 minutes to complete. The survey
was open for one week from October 24, 2022, through
October 30, 2022, and one hundred fourteen participants
completed the voluntary online survey.

Demographic Variables: The populations’ age, in-
come, education, and political affiliation characteristics,

~7
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as shown in Table 1, were included as control variables.
See Doran (2009), Magnusson et al. (2015), Trem-
blay-Boire & Prakash (2017), Taylor & Boasson (2014),
Musa & Gopalakrishna (2022), and Antiel et al. (2014) for
examples of similar measurements.

Measures

Fair Trade Consumption (FTC): was measured by an
individual’s annual Fair Trade purchases as a percentage
of their total annual purchases. Participants were asked to
provide their approximate level of FTC via an eleven-point
scale that ranged from 0% (1) up to 100% (11). Scholars
have used comparable scales to measure their dependent
variable in various business and sustainability studies
(Barnes et al., 2016; Beaton & Tougas, 1997; Kuusela &
Amacher, 2016; Mast et al., 2011; Musa & Gopalakrishna
2022; Perugini & Bagozzi 2004; and Zhang 2011).

Past Life Belief (PLB): Participants were asked to rate
their level of agreement with the statement, “I believe
that | have in the past and will in the future be born into
different races, ethnicities, religions, genders, nationali-
ties, and social classes in order to learn and evolve” via a
five-point Likert scale ranging from strongly disagree to
strongly agree.

RESULTS

Statistical analyses were conducted on the data us-
ing IBM SPSS software version 28. A hierarchical multi-
ple linear regression was used to test the hypothesis to
Table 2. Hierarchical Multiple Regression Results -

N=114
Model 1 Model 2
Control Variables Main Effects
Hy-
Variable pothe- 8 b 8 b
sis
Income 0.211* 0.551* 0.174 0.455
Age -0.031 -0.095 -0.051 -0.155
Education 0.159 0.469 0.165 0.488
Politics 0.120 0.312 0.123 0.321
PLB H1 0.252**  0.665**
Constant 2.054 0.313
R? 0.084* 0.146**
AR? 0.062**
F 2.514* 3.693**
F of AR? 7.786**

Note: Standardized and unstandardized beta coefficients are
presented with: * p < .05 ** p < .01 *** p <.001

7
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Table 3. Descriptive Statistics and Correlations.

(N=114) m SD 1 2 3 4 5
1-FTC 576 3.09
2-Income 290 118 .233*
3-Age 299 102 -034 -.030
4-Bduca- 311 105 145 052 -207
5-Politics 299 119 .094 113 .301** -256**

6-PLB 318 117 .271** 140 .076 -.031 .033

predict FTC by PLB while controlling for age, income,
education, and political ideology. In addition, descriptive
statistics, a Pearson’s correlations matrix, and tests for
distributional normality were administered. Variance of
Inflation (VIF) score for all variables in the multiple re-
gression test ranged from 1.02 to 1.17, which is below the
multicollinearity threshold of 10 (Fassoulis & Alexopou-
los 2015 and Miiller & Haase 2014).

A two-stage hierarchical multiple regression analy-
sis was conducted using 2 Models in ANOVA. Hierarchi-
cal multiple regression is a common method used when
scholars aim to identify the importance of a predictor
variable after other predictor variables are entered into
the equation (Cohen et al., 2013). The hierarchical multi-
ple regression analysis was completed in SPSS in the fol-
lowing manner. First, all control variables were entered
simultaneously into one block in SPSS. Next, the PLB
main effect variable was entered separately into anoth-
er block in SPSS. The results of this hierarchical multiple
regression structure are depicted in Table 2. For stage 1,
which had control variables, the regression was found to
be significant (F (113) = 2.514, p <.05) with an R of .084.
For stage 2, which had a hierarchical structure of all the
control variables (in one block) and then the PLB main ef-
fect variable (in a separate block), a significant regression
equation was found (F (108) = 3.693, p < .01) with an R?
of .146. The difference between Model 1 and Model 2 is
the inclusion of the PLB main effect variable, which had a
significant coefficient, with B = .252 PLB (p < .01) and re-
sulted in an R? change of .062 between both Models, pre-
dicting FTC. These results supported H1 showing a mild
predictive relationship between PLB and FTC. All control
variables became non-significant when controlling for
covariance. Thus, PLB is positively related to FTC when
controlling for age, income, education, and political affil-
iation.
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Table 3 shows the descriptive statistics and correla-
tions. A normal probability plot (P-P) of the residuals was
conducted, and because the points followed the diagonal
line, it can be assumed that the data is normally distrib-
uted and that the model’s assumption of normality is ac-
curate (Morgan, 2017).

DISCUSSION
Interpretation of the Results

The results of this paper show that, as hypothesized
in H1 and per previous findings linking global identity to
Fair Trade consumption, that PLB is mildly and positive-
ly related to FTC. This relationship accounts for approx-
imately 6% covariance. Therefore, it can be inferred that
individuals who hold PLB are slightly more likely to pur-
chase Fair Trade products to support societal and envi-
ronmental stewardship. This is expected as literature and
research support the importance of Fair Trade consumers
possessing the traits of compassion, benevolence, and
oneness or interconnectedness toward others (Musa &
Gopalakrishna, 2022; Doran, 2009). These characteris-
tics, according to the literature, might also be shared by
individuals who hold PLB (Weiss, 1988, 1992, 1997, 2000,
and 2004; Newton, 1994 and 2000; Woods & Baruss,
2004; Meyersburg & McNally, 2011; Johnson et al., 2021;
Dhiman, 2016; and Rezapouraghdam & colleagues, 2017).

These results are unsurprising as the literature sup-
ports the notion that those who experience memories,
which they believe are from a past life may change their
view of life, e.g., worldview and/or meaning of life (Woods
& Baruss, 2004; Meyersburg & McNally, 2011; Johnson et
al., 2021). These newly acquired views may, in theory, mo-
tivate them to support societal and environmental stew-
ardship through purchasing Fair Trade products. For in-
stance, Woods & Baruss (2004) found that subjects with
past life memories experienced altered “body image, time
sense, [and] perception of the world” (p. 604). Meyers-
burg & McNally (2011) found that participants who ex-
perienced past life memory reported a “greater presence
of meaning in their lives” (p. 1218). Johnson et al. (2021)
“found that reincarnation beliefs were significantly pos-
itively correlated with high-involvement sustainability
practices [and] general environmental concern” (p.7).

Aligned with the results of this paper and similar to
Past Life Regression and Life Between Lives Regression,
the Near-Death Experience (NDE) literature also docu-
ments comparable changes post-event to individuals’
perception of worldviews and a sense of interconnect-
edness towards others. NDEs are defined as individuals
who believe recalling the events that occurred when they
had clinically passed away (van Lommel, 2010, as cited in
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Dolsen-Groh & Sexton-Radek, 2018). Significant positive
life changes have occurred in the majority of individuals
who had an NDE (Dolsen-Groh & Sexton-Radek, 2018).
For example, “major studies consistently reveal a pattern
of positive [consequences] from those who have NDEs,
which typicallyinclude but are not limited to: anincreased
concern or feelings of compassion for others; a greater
appreciation for life; a positive self-attitude and clearer
sense of self-identity; less concern with consumerism
and materiality; less general anxiety; an increased ‘thirst’
for knowledge; and an enhanced sense of spirituality” (At-
water, 2008; Groth-Marnat & Summers, 1998; Greyson,
2003; Musgrave, 1997; Noyes, 1980; Schwaninger et al.,
2002; Sutherland, 1995; van Lommel et al., 2001, as cited
in Tassell-Matamua, 2014, p. 266). Thus, similar to past
life regression and live-between-lives regression litera-
ture, NDE literature backs the notion that some individ-
uals have memories, which they believe are of their soul
surviving outside their current body. In theory, memo-
ries may lead to a change in the individual’s worldviews
and/or meaning of life, including but not limited to a) in-
creased compassion, b) less materialism, and c) a sense
of oneness towards others. These attributes may infer a
relationship with Fair Trade consumption.

In addition, according to Mead (1912), the concept of
reincarnation supports the idea that as the soul advanc-
es, it can develop the “all-attractive power of harmless-
ness and that positive power of [interconnectedness],
of sympathy and compassion for all other souls and the
whole creation” (p. 179).

The results of this study show a relationship be-
tween PLB and FTC. Per the literature, one may assume
that individuals who hold PLB might be more inclined to
have a unique spiritual view of life: a view that supports
interconnectedness or oneness towards others and is in-
clusive and accepting of other races, religions, genders,
nationalities, social classes, and mindful of societal and
environmental stewardship.

Implications for the Theory

This article contributes to the Social Identity Theory
and Self-Categorization Theory literature by linking the
spiritual concept of PLB to these theories and inferring
its applicability concerning Fair Trade consumption. For
example, prior research by Musa (2015) and Musa & Go-
palakrishna (2021) introduced and identified the asso-
ciation between Fair Trade consumer behavior and SIT.
Musa & Gopalakrishna (2022) showed a potential rela-
tionship between SIT and Fair Trade consumer attributes
of compassion for oneself, others, and the environment
(COOE). This paper provides an example of how SIT may
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be compatible to the PLB construct associated with Fair
Trade consumption. For example, it is inferred that PLB
consumers might be able to view themselves in someone
else’s shoes (i.e., the individual can imagine themselves
as a person of a different race, ethnicity, gender, religion,
social class, and nationality). SCT may also be relevant to
this study, as the results of this research infer compat-
ibility to the theory’s superordinate category of human
identity. For example, the empirical studies of Buchan et
al. (2011), Reysen & Katzarska-Miller (2013), and Reese &
Kohlmann (2015) support the notion that some individ-
uals can and do identify as members of the largest hu-
man social group. Moreover, the correlation between PLB
and FTC assumes that PLB consumers will likely view Fair
Trade workers as part of the human family.

Possible Applicability for Academia and Practice

This article contributes novel insights for both aca-
demia and sustainable businesses, such as Fair Trade, in
multiple ways.

First, the study adds to the literature that connects
spirituality to sustainability. For example, Dhiman’s
(2016) work supports the concept that spirituality is in-
tertwined with sustainability, and if a person’s spirituality
is underdeveloped, it can cause social conflict and the ex-
ploitation of nature. Therefore, sustainability cannot exist
without spirituality (Dhiman, 2016). He also advises that
sustainability “depends upon our deeper understanding
of fundamental spiritual values such as interconnected-
ness and oneness, non-violence and compassion, con-
tribution, and selfless service” (p.2). Moreover, asserting
the association between environmentally sustainable
behavior and spirituality, Rezapouraghdam & colleagues
(2017) advise that connectedness to nature is understood
to be a fundamental cure for the global environmental
crisis. Second, scholars may build upon the framework of
this study and the literature cited to conduct empirical
studies analyzing the correlation between the PLB con-
struct and attitudes toward societal and environmental
stewardship, racism, sexism, classism, nationalism, and
religious discrimination.

This paper also provides insight for Fair Trade com-
panies to potentially modify their marketing campaigns
and messaging to appeal to consumers who hold PLB,
as according to Goworek (2011), consumer knowledge
of the Fair Trade concept has grown in recent years. Fur-
thermore, because there is scarce literature on PLB as a
predictor of Fair Trade consumption, this article provides
the opportunity for Fair Trade companies to explore and
understand this potentially highly loyal segment of their
consumer base and promote their products in a way to
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increase sales, which would support societal and environ-
mental stewardship.

Limitations and Suggestions for Future Research

The author would like to emphasize that the current
work is a preliminary study based on a convenience sam-
ple. While supporting previous research relating to global
identity and Fair Trade consumption (e.g., Reese & Kohl-
mann, 2015), additional research is needed to provide fur-
ther insight and replicate the relationship between PLB
and FTC.

As discussed earlier, PLB is defined as an individual’s
belief that they have in the past and will in the future be
born into different races, ethnicities, religions, genders,
nationalities, and social classes in order to learn and
evolve. Therefore, participants were asked to rate their
level of agreement with the statement, “I believe that |
have in the past and will in the future be born into differ-
entraces, ethnicities, religions, genders, nationalities, and
social classes in order to learn and evolve” via a five-point
Likert scale ranging from strongly disagree to strongly
agree. However, it is important to note that this PLB con-
struct is not necessarily the definition of reincarnation
subscribed to by all believers in reincarnation. Thus, this
is noted as a limitation. Next, religion was not included
as a control variable in this study. However, scholars may
want to analyze an individual’s religious beliefs a) pre
and/or post-past life regression and b) pre and/or post-
life between-lives regression in future studies. This type
of research may provide insight into how well the indi-
vidual accepts PLB. Furthermore, while SIT and SCT were
identified as compatible to this study, based on the liter-
ature and other cited empirical research (e.g., Reese and
Kohlmann, 2015), this study did not directly test the exact
higher-level global identity constructs that were used by
other scholars.

Future research linking reincarnation beliefs to so-
cietal and environmental stewardship is encouraged, as
Johnson et al. (2021) proclaimed, “if people believe they
will come back to the earth after death (albeit in a differ-
ent form), they may be motivated to ensure the earth is
habitable -- even flourishing” (p.8).

ACKNOWLEDGMENTS

The author would like to thank the editors of this
journal and the anonymous reviewers for their assistance
and feedback during the review and publication process.

REFERENCES

Amadi, L. (2020). Globalization and the changing liberal in-
ternational order: A review of the literature. Research

journalofscientificexploration.org



Shireen Musa

in Globalization, 2, 1-9. https://doi.org/10.1016/j.res-
gl0.2020.100015

Atwater, P. M. H. (2009). Beyond the light. What isn’t being
said about near-death experiences (rev. ed.). Kill Devil
Hills, NC: Transpersonal Publishing.

Antiel, R.M., James, K.M., Egginton, ].S., Sheeler, R.D., Li-
ebow, M., Goold, S.D., & Tilburt, ).C. (2014). Specialty,
political affiliation, and perceived social responsibil-
ity are associated with U.S. physician reactions to
healthcare reform legislation. Journal of General Inter-
nal Medicine, 29, 399-403. https://doi.org/10.1007/
s11606-013-2523-0

Barnes, D. C., Collier, J. E., Howe, V., & Hoffman, K. D.
(2016). Multiple Paths to Customer Delight: The Im-
pact of Effort, Expertise and Tangibles on Joy and Sur-
prise. Journal of Services Marketing, 30(3), 277-289.
https://doi.org/10.1108/)SM-05-2015-0172

Beaton, A. M., & Tougas, F. (1997). The Representation of
Women in Management: The More, the Merrier? Per-
sonality & Social Psychology Bulletin, 23(7), 773-782.
https://doi.org/10.1177/0146167297237010

Bhattacharya, C. B., Korschun, D., & Sen, S. (2009).
Strengthening Stakeholder-Company Relationships
Through Mutually Beneficial Corporate Social Re-
sponsibility Initiatives. Journal of Business Ethics, 85,
257-272. https://doi.org/10.1007/s10551-008-9730-3

Bhattacharya, C. B., & Sen, S. (2004). Doing Better
at Doing Good: When, Why, and How Consumers
Respond to Corporate Social Initiatives. Califor-
nia Management Review, 47(1), 9-24. https://doi.
org/10.2307/41166284

Blowfield, M., & Dolan, C. (2010). Outsourcing gover-
nance: Fairtrade’s message for C21 global gover-
nance. Corporate Governance, 10(4), 484-499. https://
doi.org/10.1108/14720701011069704

Bohm, R., Rusch, H., & Baron, J. (2020). The psychology of
intergroup conflict: A review of
theories and measures. Journal of Economic Be-
havior and Organization, 178, 947-964. https://doi.
0rg/10.1016/j.jebo.2018.01.020

Buchan, N. R., Brewer, M. B., Grimalda, G., Wilson, R. K,
Fatas, E., & Foddy, M. (2011).

Global Social Identity and Global Cooperation. Psy-
chological Science, 22(6), 821-828.
https://doi.org/10.1177/0956797611409590

Castaldo, S., Perrini, F., Misani, N., & Tencati, A. (2009).
The Missing Link Between Corporate Social Re-
sponsibility and Consumer Trust: The Case of Fair
Trade Products. Journal of Business Ethics, 84(1), 1-15.
https://doi.org/10.1007/s10551-008-9669-4

Cohen, J., Cohen, P., West, S.G., & Aiken, L.S. (2013). Ap-
plied Multiple Regression/Correlation Analysis for the
Behavioral Sciences. Routledge.

Cosgel, M. (2020). The state, religion, and freedom: a re-
view essay of persecution & toleration. The Review
of Austrian Economics, 1-10. https://doi.org/10.1007/

journalofscientificexploration.org

JOURNAL OF SCIENTIFIC EXPLORATION ¢ VOL. 37, NO 3- FALL 2023 ZZ

PAST LIFE BELIEF AND FAIR TRADE CONSUMPTION

s11138-020-00533-6

Craig, C. A, & Allen, M. W. (2013). Sustainability infor-
mation sources: employee knowledge, perceptions,
and learning. Journal of Communication Management,
17(4), 292-307. https://doi.org/10.1108/JCOM-05-
2012-0035

Crisp, R.J., Stathi, S., Turner, R.N., & Husnu, S. (2009).
Imagined Intergroup Contact: Theory, Paradigm and
Practice. Social and Personality Psychology Compass,
3(1), 1-18.
https://doi.org/10.1111/j.1751-9004.2008.00155.x

Davenport, E.,, & Low, W. (2012). The labour behind
the (Fair Trade) label. Critical Perspectives on In-
ternational Business, 8(4), 329-348. https://doi.
org/10.1108/17422041211274200

Dhiman, S. K. (2016). Ethics and Spirituality of Sustainabil-
ity: What Can We All Do? The Journal of Values-Based
Leadership, 9(1), 1-12. https://doi.org/10.1007/978-3-
319-34235-1

Dolsen-Groh, Z. & Sexton-Radek, K. (2018). Endless Con-
sciousness. Journal of Student Research, 7(1), 11-15.
https://doi.org/10.47611/jsr.v7i1.414

Doherty, B., Davies, I. A. & Tranchell, S. (2013). Where
Now for Fair Trade? Business History 55(2), 161-189.
https://doi.org/10.1080/00076791.2012.692083

Doran, C. J. (2009). The Role of Personal Values in Fair
Trade Consumption. Journal of Business Ethics, 84(4),
549-563. https://doi.org/10.1007/s10551-008-9724-
1

Dovidio, J.F, Eller, A., & Hewstone, M. (2011). Improving
intergroup relations through direct, extended and
other forms of indirect contact. Group Processes and
Intergroup Relations, 14(2), 147- 160. https://doi.
org/10.1177/1368430210390555

Fassoulis, K. & Alexopoulos, N. (2015). The Workplace as
a Factor of Job Satisfaction and Productivity. Journal
of Facilities Management, 13(4), 332-349. https://doi.
org/10.1108/JFM-06-2014-0018

FTF. (2023). What Is Fair Trade? https://www.fairtradefed-
eration.org/what-is-fair-trade

Goworek, H. (2011). Social and Environmental Sustain-
ability in the Clothing Industry: A Case Study of a Fair
Trade Retailer. Social Responsibility Journal, 70(1), 74-
86. https://doi.org/10.1108/17471111111114558

Greyson, B. (2003). Near-death experiences in a psychiat-
ric outpatient clinic population. Psychiatric Services,
54,1649-1651.

Groth-Marnat, G., & Summers, R. (1998). Altered beliefs,
attitudes, and behaviors following near-death expe-
riences. Journal of Humanistic Psychology, 38, 110-125.
doi: 10.1177/00221678980383005

Harwood, I., Humby, S., & Harwood, A. (2011). On the re-
silience of Corporate Social Responsibility. European
Management Journal, 29(4), 283-290. https://doi.
org/10.1016/j.em;}.2011.04.001

Hornsey, M. ). (2008). Social Identity Theory and Self-cat-

437



PAST LIFE BELIEF AND FAIR TRADE CONSUMPTION

egorization Theory: A Historical Review. Social
and Personality Psychology Compass, 2(1), 204-222.
https://doi.org/10.1111/j.1751-9004.2007.00066.x

Johnson, K. A., Minton, E. A., & McClernon, M. P. (2021).
Recycling, Relatedness, and Reincarnation: Religious
Beliefs About Nature and the Afterlife as Predictors
of Sustainability Practices. Psychology of Religion and
Spirituality, 1-13. https://doi.org/10.1037/rel0000407

Kain, V.. (2021). Perinatal Palliative Care: Cultural, Spiri-
tual and Religious Considerations for Parents - What
Clinicians Need to Know. Frontiers in Pediatrics, 9,
1-10. https://doi.org/10.3389/fped.2021.597519

Kuusela, O. P. & Amacher, G. S. (2016). Changing Political
Regimes and Tropical Deforestation. Environmental
and Resource Economics, 64, 445-463.
https://doi.org/10.1007/s10640-015-9880-6

Liu, W.M., Soleck, G., Hopps, J., Dunston, K., & Pickett T.
(2004). A New Framework to

Understand Social Class in Counseling: The Social Class
Worldview Model and Modern

Classism.  Journal of Multicultural
Development, 32(2), 95-122.
0rg/10.1002/j.2161-1912.2004.tb00364.x

Magnusson, P., Westjohn, S. A., & Zdravkovic, S. (2015).
An examination of the interplay between corporate
social responsibility, the brand’s home country, and
consumer global identification. International Market-
ing Review, 32(6), 663 - 685. https://doi.org/10.1108/
IMR-03-2014-0110

Malhotra, M.K., & Grover, V. (1998). An assessment of
survey research in POM: From constructs to theory.
Journal of Operations Management, 16(4), 407-425.
https://doi.org/10.1016/50272-6963(98)00021-7

Mast, M. S., Frauendorfer, D., & Popovic, L. (2011).
Self-Promoting and Modest Job Applicants in Differ-
ent Cultures. Journal of Personnel Psychology, 10(2),
70-77. https://doi.org/10.1027/1866-5888/a000034

Matsuda, K., Garcia, Y., Catagnus, R., & Brandt, J.A. (2020).
Can Behavior Analysis Help Us Understand and Re-
duce Racism? A review of the Current Literature. Be-
havior Analysis in Practice, 13, 336-347. https://doi.
org/10.1007/s40617-020-00411-4

Matten, D., Crane, A., & Chapple, W. (2003). Behind the
mask: Revealing the true face of corporate citizen-
ship. Journal of Business Ethics, 45(1/2), 109-120.
https://doi.org/10.1023/A:1024128730308

Mazziotta, A, Mummendey, A., & Wright, S.C. (2011).
Vicarious intergroup contact effects: Applying so-
cial-cognitive theory to intergroup contact research.
Group Processes and Intergroup Relations, 14(2),
255-274. https://doi.org/10.1177/1368430210390533

McFarland, S. (2010). Authoritarianism, social dominance,
and other roots of generalized prejudice. Political Psy-
chology, 31, 453-477.

McFarland, S., Webb, M., & Brown, D. (2012). All human-
ity is my ingroup: A measure and studies of “Identi-

Counseling &
https://doi.

438 1

JOURNAL OF SCIENTIFIC EXPLORATION « VOL. 37, NO 3 - FALL 2023

Shireen Musa

fication with all humanity.” Journal of Personality and
Social Psychology, 103, 830-853.

McWilliams, A. & Siegel, D. (2001). Corporate Social Re-
sponsibility: A Theory of the Firm Perspective. Acade-
my of Management Review, 26(1), 117-127. https://doi.
org/10.5465/amr.2001.4011987

Mead, G.R.S. (1912). The Doctrine of Reincarnation Ethi-
cally Considered. International Journal
of Ethics, 22(2), 158-179.

Meyersburg, C.A., & McNally, R.J. (2011). Reduced death
distress and greater meaning in life among individuals
reporting past life memory. Personality and Individual
Differences, 50, 1218-1221. https://doi.org/10.1016/].
paid.2011.02.012

MNI. (2023). The story of Dr. Michael Newton and Life Be-
tween Lives. Michael Newton Institute. https:/www.
newtoninstitute.org/dr-michael-newton

Moraes, L.J., Barbosaa, G.S., Castro, J.P.G.B., Tucker, J.B.,
& Moreira-Almeida, A. (2021). Academic studies on
claimed past-life memories: A scoping review. Explore,
1-8. https://doi.org/10.1016/j.explore.2021.05.006

Morgan, C.J. (2017). Use of proper statistical techniques
for research studies with small samples. American
Journal of Physiology - Lung Cellular and Molecular
Physiology, 313(5), 873-877. https://doi.org/10.1152/
ajplung.00238.2017

Miiller, S., & Haase, K. (2014). Local Revenue Response
to Service Quality: Spatial Effects in Seasonal Tick-
et Revenue Data. European Journal of Marketing,
49(9/10), 1391-1416. https://doi.org/10.1108/EJM-
10-2013-0531

Musa, S. (2015, June). The Role of Compassion and Knowl-
edge Acquisition on Fair Trade Fashion Consumption.
The Journal of Macromarketing, Proceedings of the
40th Annual Macromarketing Conference: 381. Chi-
cago, IL, United States.

Musa, S., & Gopalakrishna, P. (2021). An empirical study
identifying Fair Trade consumer attributes of com-
passion and sustainability awareness. Journal of
Fair Trade, 3(1), 32-43. https:/doi.org/10.13169/jfair-
trade.3.1.0032

Musa, S., & Gopalakrishna, P. (2022). The Role of Com-
passion and Sustainability Awareness on Fair Trade
Fashion Consumption with Internet Engagement as
a Moderator. Business and Professional Ethics Journal,
41(1), 115-137. https://doi.org/10.5840/bpej2022110116

Musgrave, C. (1997). The near-death experience: A study
of spiritual transformation. Journal of Near Death
Studies, 15, 187-201.

Newton, M. (1994). Journey of Souls. Llewellyn Publica-
tions.

Newton, M. (2000). Destiny of Souls. Llewellyn Publica-
tions.

Novica. (2023). Novica.com

Noyes, R. (1980). Attitude change following near-death
experiences. Psychiatry, 43, 234-242.

journalofscientificexploration.org



Shireen Musa

Pew Research Center. (2021). Few Americans Blame God
or Say Faith Has Been Shaken Amid Pandemic, Other
Tragedies. Section 2 - Views on the Afterlife. Novem-
ber 23, 2021. https:/www.pewresearch.org/reli-
gion/2021/11/23/views-on-the-afterlife/

Perugini, M., & Bagozzi, R. P. (2004). The Distinction be-
tween Desires and Intentions. European Journal of So-
cial Psychology, 34, 69-84. https://doi.org/10.1002/
ejsp.186

Reese, G. & Kohlmann, F. (2015). Feeling Global, Acting
Ethically: Global Identification and Fairtrade Con-
sumption. Journal of Social Psychology, 155(2), 98-106.
https://doi.org/10.1080/00224545.2014.992850

Reysen, S., & Katzarska-Miller, 1. (2013). A model of global
citizenship: Antecedents and outcomes. Internation-
al Journal of Psychology, 48(5), 858-870.
https://doi.org/10.1080/00207594.2012.701749

Rezapouraghdam, H., Alipour, H., & Darvishmotevali, M.
(2017). Employee workplace spirituality and pro-en-
vironmental behavior in the hotel industry. Journal of
Sustainable Tourism, 1-19. https://doi.org/10.1080/09
669582.2017.1409229

Russo, N.F,, Pirlott, A.G., & Cohen, A.B.(2011). The Psychol-
ogy of Women and Gender in International Perspec-
tive: Issues and Challenges. International and Cultural
Psychology, 157-178. https://doi.org/10.1007/978-1-
4614-0073-8_8

Scheitle, C. P, & Ecklund, E. H. (2020). Individuals’ expe-
riences with religious hostility, discrimination, and
violence: Findings from a new national survey. So-
cius: Sociological Research for a Dynamic World, 6, 1-15.
https://doi.org/10.1177/2378023120967815

Schwaninger, J., Eisenberg, P. R., Schechtman, K. B., &
Weiss, A. N. (2002). A prospective analysis of near-
death experiences in cardiac arrest patients. Journal
of Near Death Studies, 20, 215-232.

Sutherland, C. (1995). Reborn in the light. Life after near-
death experiences. New York, NY: Bantam Books.
Tajfel, H., & Turner, J. C. (1979). An integrative the-
ory of intergroup conflict. In W. G. Austin, & S.
Worchel(Eds.), The social psychology of intergroup re-

lations, 33-37. Monterey, CA: Brooks/Cole.

Tassell-Matamua, N.A. (2014). Near-Death Experiences
and the Psychology of Death. OMGEA- Journal of Death
and Dying, 68(3), 259-277. https://doi.org/10.2190/

journalofscientificexploration.org

JOURNAL OF SCIENTIFIC EXPLORATION ¢ VOL. 37, NO 3- FALL 2023 ZZ

PAST LIFE BELIEF AND FAIR TRADE CONSUMPTION

OM.68.3.e

Taylor, J. E., & Boasson, V. (2014). Who Buys Fair Trade
and Why (or Why Not)? A Random Survey of House-
holds. The Journal of Consumer Affairs, 48(2), 418-430.
https://doi.org/10.1111/joca.12025

Tremblay-Boire, J., & Prakash, A. (2017). Will You Trust
Me? How Individual American Donors Respond to In-
formational Signals Regarding Local and Global Hu-
manitarian Charities. Voluntas International Journal of
Voluntary and Nonprofit Organizations, 28, 621 - 647.
https://doi.org/10.1007/s11266-016-9782-4

van Lommel, P, van Wees, R., Meyers, V., & Elfferich, I.
(2001). Near death experience in survivors of cardiac
arrest: A prospective study in the Netherlands. The
Lancet, 358, 2039-2045.

Weiss, B. L. (1988). Many Lives, Many Masters. Simon &
Schuster.

Weiss, B. L. (1992). Through Time Into Healing. Simon &
Schuster.

Weiss, B. L. (1997). Only Love Is Real. Grand Central Pub-
lishing.

Weiss, B. L. (2000). Messages From The Masters. Grand
Central Publishing.

Weiss, B. L. (2004). Same Soul, Many Bodies. Simon &
Schuster.

WFTO. (2023). 10 Principles of Fair Trade, World Fair Trade
Organization.  https://wfto.com/what-we-do#our-
guarantee-system

Wicks, A. C., Keevil, A., & Parmar, B. (2012). Sustainable
Business Development and Management Theories:
A Mindset Approach. Business & Professional Ethics
Journal, 31(3-4), 375-398. https://doi.org/10.5840/
bpej2012313/420

Witkowski, T. H. (2005). Fair Trade Marketing: An Alter-
native System for Globalization and Development,
Journal of Marketing Theory & Practice 13(4), 22-33.
https://doi.org/10.1080/10696679.2005.11658556

Woods, K., & Baruss, |. (2004). Experimental Test of Pos-
sible Psychological Benefits of Past-

Life Regression. Journal of Scientific Exploration, 18(4),
597-608.

Zhang, L. (2011). Farm Dependence and Population
Change in China. Population Research and Policy Re-
view, 30, 751-779. https://doi.org/10.1007/s11113-
011-9209-2

439



